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GLOBAL INNOVATION FACULTY DATABASE 
 
The MCL Global Innovation Faculty Database includes: Academics, Education, 
Industry, Commercial, Consumer, and Technical Innovators. MCL can make 
introductions to these faculty members and to facilitators at the key 
innovation centers outlined in this report. To learn more, inquire at 
www.maincaptiva.com and submit a request on our Contact Us page.  

• Adams, Dan  
• Adner, Ron  
• Ahluwalia, Poonam 
• Ahuja, Simone  
• Balazs, Katharina  
• Bodell, Lisa  
• Bolt, James  
• Bradt, Gary 
• Burgelman, Robert  
• Chandon, Pierre  
• Chattopadhyay, Amitava  
• Chen, Harvey  
• Christensen, Clayton  
• Crawford, Sally  
• Cross, Rob  
• Daly, Malcolm  
• Day, George  
• DeGraff, Jeff  
• De Figueiredo, John  
• Denison, Dan  
• De Soto, Hernando  
• Ernst, Chris  
• Fjeld, Jon  
• Frangos, Cassandra  
• Galunic, Charles  
• Gilbert, Clark  
• Gobillot, Emmanuel  
• Govindarajan, Vijay  
• Gregersen, Hal  
• Grundstrom, William  
• Hansen, Morten T.  
• Hughes, Rebecca  
• Hunter, Jason  
• Huston, Larry  
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• Iyengar, Sheena  
• Jones, Van  
• Joseph, John  
• Kaplan, Soren  
• Kelley, David  
• Koulopoulos, Thomas  
• Kurzweil, Raymond  
• LaBarre, Polly  
• Lopez-Claros, Augusto  
• Lucente, Sam  
• Lynch, Doug  
• Malagrino, Gerald (Jerry)  
• Markides, Costas  
• McKinney, Phil  
• Meyer, Jens  
• Miller, Corrine  
• Mitchell, Will  
• Montoya-Weiss, Mitzi  
• Nicholson, Nigel  
• Osorio, Carlos  
• Phillips, Carolyn Kae  
• Phillips, Jeffrey  
• Pich, Michael  
• Pipino, John  
• Prabhu, Jaideep  
• Prandelli, Emmanuela  
• Radjou, Navi  
• Ramirez, Marta Lucia  
• Sawhney, Mohanbir  
• Schoemaker, Paul  
• Schwuchow, Karlheinz  
• Shapiro, Gary  
• Shiel, Michael  
• Sims, Peter  
• Skaug, Ingar  
• Smil, Vaclav  
• Spurrier, Barbara  
• Straub, Richard  
• Swogger, Kurt  
• Targett, Matthew  
• Tellis, Gerry  
• Tennant, Nancy  
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• Trimble, Christopher  
• Verganti, Roberto  
• Whitney, Patrick  
• Woo, Carolyn  
• Woods, Alya  
• Wood, Douglas  
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KEY INNOVATION CENTERS 
 

• Atlanta, Georgia: 
o The Innovatrium  

§ Website: http://www.innovatrium.org/  
§ About: Innovatrium (Innovate + Atrium) Institute of 

Innovation is a place where growth takes center place. 
The purpose of Innovatrium is to help organizations find 
their "innovativeness" and jumpstart their growth engine. 
As such, the Innovatrium is especially designed to host 
innovation and growth related workshops and programs. 
However, much more than a place, the Innovatrium 
embodies the point of view that innovation happens at 
the edges of disciplines and at the boundaries of 
organizations. It is a community that connects public and 
private organizations and becomes a mechanism to bring 
the best experts, practitioner, university professors and 
students together to solve real world problems. It is an 
interdisciplinary collaboration at its best and the future of 
business education. 

 
• Austin, Texas:  

o Formula One / University of Texas Entrepreneurial and 
Innovation Centers 

§ Website: 
http://www.mccombs.utexas.edu/Centers/Kelleher-
Center.aspx  

§ About: Entrepreneurship is about vision and passion. New 
ideas that change industries. In 1967, Herb 
Kelleher founded Southwest Airlines. Prior to this, flying 
was a luxury and only those that were wealthy or traveling 
for business used airplanes. With the start of Southwest 
Airlines, the industry changed. Today, Southwest Airlines 
is still one of the most profitable airlines. Herb’s 
entrepreneurial vision and smarts are reflected in the 
Center, both in name and spirit.  
 
The Herb Kelleher Center for Entrepreneurship Growth 
and Renewal is not just about new ventures, it’s also about 
teaching, learning and researching entrepreneurship and 
business enterprise. The entrepreneurial research done at 
McCombs, by both McCombs faculty and faculty around 
the university enables companies in Texas and the nation 
to improve their course of action, advance company 
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growth with more effective preparation and initiate 
renewal in mature companies that would otherwise fail. 

 
• Boston, Massachusetts: 

o MIT Innovation Center 
§ Website: http://deshpande.mit.edu/  
§ About: Established in 2002—through a generous gift from 

philanthropists Gururaj “Desh” Deshpande and his wife 
Jaishree—the center empowers some of MIT’s most 
talented researchers to make a difference in the world by 
developing innovative technologies in the lab and 
bringing them to the marketplace in the form of 
breakthrough products and new companies. In turn, those 
innovations can help solve large and daunting problems in 
health, information technology, energy and other fields. 

 
• Chicago, Illinois: 

o 1871 (Innovation Center in the Merchandise Mart and HealthBox)  
§ Website: http://www.1871.com and http://healthbox.com   
§ About: 

• 1871: The story of the Great Chicago Fire of 1871 
isn’t really about the fire. It’s about what happened 
next: A remarkable moment when the most brilliant 
engineers, architects and inventors came together 
to build a new city. Their innovations – born of 
passion and practical ingenuity – shaped not just 
Chicago, but the modern world. What started 140 
years ago continues to this day. Chicago’s brightest 
digital designers, engineers and entrepreneurs are 
shaping new technologies, disrupting old business 
models, and resetting the boundaries of what’s 
possible. 

• HealthBox: Healthbox is a platform to stimulate 
early-stage innovation, enabling entrepreneurial 
success while creating a collaborative global 
ecosystem to build positive change in the 
healthcare industry. Their goal is to identify high- 
potential healthcare technology startups that 
address the meaningful industry challenges and 
provide them with the resources, support and 
network to enable rapid development and growth. 

They also aim to provide a valuable platform for the 
wider industry to engage with innovative 
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companies and learn from the broader 
entrepreneurial community. Collaboration is an 
essential word in every healthcare industry leader’s 
vocabulary. The systemic pressures to 
simultaneously reduce costs and respond to new 
payment incentives while improving quality have 
created an undeniable imperative for change. The 
Healthbox platform is facilitating the formation of 
unique partnerships where silos once stood. 

Healthbox launched in Chicago in January 2012 
with an inaugural class of ten startups from around 
the United States and Ireland. For three months, 
these companies shared space and ideas in 
Chicago, where they developed their business 
models and products, created relationships 
throughout the industry and closed deals with new 
customers. 

Less than a year later, they have brought the 
platform to Boston and London, England. They 
continue to build partnerships across the industry, 
both to break down barriers for healthcare 
entrepreneurs and to create the opportunity for 
broader system collaboration.  

 
o Center for Healthcare Innovation:  

§ Website: http://chisite.org/  
§ About: The Center for Healthcare Innovation (CHI) is a 

501(c)(3) non-profit research center committed to 
excellence and innovation in the global life sciences 
industries, including the biotechnology, medical device, 
and pharmaceutical sectors. They provide rigorous, 
objective thought-leadership and solutions for the 
international life science ecosystem. 
 
They are the world's leading non-profit, independent 
think tank for the global life science ecosystem.  One of 
their philosophies most important principles is to operate 
the CHI for the benefit of others rather than for the 
benefit of the organizers.  This leads to the most 
important question for various stakeholders – “How can 
CHI benefit me?” 

 
o Grainger Innovation Center: 
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§ Website: http://www.grainger.com/  
§ About: When you choose Grainger you get a partner who 

knows you don't have time or money to waste. They are 
here to help you save in: 

§ How you purchase your supplies 
§ How you manage your inventory 
§ Helping you manage safety 
§ Helping you operate sustainably 

Put them to work in your facility. They can help you take 
costs out and gain the time you need to manage your 
business. 

 
o IIT University Technology Park 

§ Website: http://www.universitytechnologypark.com   
§ About: Located in the heart of Chicago’s south side on the 

Illinois Institute of Technology campus, University 
Technology Park (UTP) is one of the nation’s fastest-
growing hubs for high-tech innovation. 

They provide more than 300,000 square feet of wet and 
dry lab and office space for growing companies focused 
on materials and life sciences, biomedical engineering, 
medical devices and diagnostics, green and clean 
technology, food safety, information technology and 
many other fields 

 
o Walgreens: 

§ Website: http://www.walgreens.com/  
§ About: It would be impossible to tell the story of 

Walgreens drugstores without telling the story of Charles 
R. Walgreen, Sr. the man who started it all. Walgreen was 
born near Galesburg, Illinois, before his family relocated 
to Dixon, Illinois - a town 60 miles north of his birthplace 
- when his father, a farmer turned businessman, saw the 
great commercial potential of the Rock River Valley. It was 
here that Walgreen, at the age of 16, had his first 
experience working in a drugstore, though it was far from 
a positive one. Working at Horton's Drugstore (for $4 a 
week) was a job he took only because of an accident that 
left him unable to take part in sports. While working in a 
local shoe factory, Walgreen accidentally cut off the top 
joint of his middle finger, ending his athletic competition. 
Were it not for the accident, Walgreen might never have 
become a pharmacist, business owner and phenomenally 
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successful entrepreneur. Ironically, his initial experience 
working at Horton's was itself a failure. Walgreen left after 
just a year and a half on the job. 

Still, Walgreen realized that his future lay not in Dixon, but 
in a far larger city — Chicago. 

 

• Cleveland, Ohio: 
o Cleveland Clinic:  

§ Website: http://my.clevelandclinic.org/default.aspx  
§ About: The mission of Cleveland Clinic is to provide better 

care of the sick, investigation into their problems, and 
further education of those who serve. To carry out this 
mission and foster the group practice of medicine, 
Cleveland Clinic must: 

• Excel in specialized medical care supported by 
comprehensive research and education  

• Develop, apply, evaluate, and share new 
technology 

• Attract the best qualified medical, scientific, and 
support staff 

• Excel in service 
• Provide efficient access to affordable medical care 
• Ensure that Cleveland Clinic underlies every 

decision 
The vision of Cleveland Clinic: Striving to be the world's 
leader in patient experience, clinical outcomes, research 
and education. 

When Cleveland Clinic welcomed its first patients on 
February 28, 1921, its mission was clearly in place: “Better 
care of the sick, investigation into their problems and 
further education of those who serve.” 

The doctors who founded Cleveland Clinic, drawing from 
military medicine, believed in diverse specialists working 
and thinking as a unit. This kind of cooperation, efficiency 
and shared vision has fostered excellence in patient care, 
research and education. These principles endure today at 
Cleveland Clinic, a nonprofit group practice. 

 

• New York, New York: 
o The IPG Media lab 

§ Website: http://www.ipglab.com/about/  
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§ About: The IPG Media Lab helps startups and media 
companies monetize their audiences. By leveraging the 
power of the Mediabrands network, Velociter offers media 
industry expertise that helps companies productize 
offerings while enhancing their knowledge of the 
advertising marketplace. 

Velociter operates in two ways. With the Velociter 
Investment Program, Mediabrands takes equity 
participation in exchange for consulting services. In 2013 
Velociter will kick off the Velociter Media Fund, which 
essentially pools client media investments into an 
innovation fund. To learn more about participating in the 
Velociter Media Fund, please contact the Velociter 
management team here. 

 
o New York Times Innovation Lab 

§ Website: http://www.lab.nydailynews.com/  
§ About: The Daily News Innovation Lab is bringing in early-

stage companies to work on projects to address media 
industry development needs identified by the Daily News. 
The Daily News will select projects that the startup can 
translate into scalable businesses and monetize across 
media partners. 

Successful applicants to the Innovation Lab will work in 
the Daily News offices alongside Daily News staff who will 
advise them through the formation and development 
phases, permitting companies to test their products on 
the Daily News’s digital properties, and ultimately, when 
there is a product or service to sell, assisting the company 
in growing its business. 

The Daily News Innovation Lab is powerfully positioned to 
help grow and launch early-stage companies targeting a 
known digital-media need by offering unique access to 
the Daily News in-house team, robust technical 
infrastructure (hosting, servers, storage) and a massive 
national audience. Through the Innovation Lab’s Program 
Service Partners, participating companies will have access 
to external professional services and receive post-
graduation office space. A slate of entrepreneurs, venture 
capitalists, angel investors and professionals will offer 
advice, mentorship and support to the companies. 
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The goal of the Daily News Innovation Lab is for graduates 
to leave with a viable product that has been proven in the 
market, well positioned to launch a successful business. 
The Daily News will serve as a marquee customer for 
Innovation Lab graduates, showcasing successful 
products on its digital properties and serving as a 
customer reference and networking resource. Following 
the program, companies will have the opportunity to 
enter into a commercial agreement with the Daily News 

 
• Louisville, Kentucky: 

o InnovateLTC 
§ Website: http://innovateltc.com/team/  
§ About: These two forward-thinking industry veterans 

spent several years honing the concept before bringing it 
to fruition in 2010. As Signature HealthCARE mulled over 
options to move its corporate headquarters, also in 2010, 
a unique opportunity arose from conversations with the 
progressive leadership at the University of Louisville and 
its Nucleus initiative. 
 
Nucleus is establishing a life-sciences and innovation 
center near the university’s downtown Health Sciences 
Campus with the goal of commercializing promising 
research technologies and innovations. The plan 
dovetailed perfectly with John and Joe’s vision of 
establishing a similar type of center, but with a specific 
emphasis on aging care. And Louisville was the ideal 
location, considering the city is home to more than half of 
the nation’s top 10 senior care companies. 
 
Thus, the International Center for Long Term Care 
Innovation – InnovateLTC, for short – was born. The 
center already has office space at University of Louisville’s 
Nucleus site, in downtown Louisville, and will have a 
major presence in a new 160,000-square-foot research 
facility expected to be finished in 2013. 
 
InnovateLTC is up and running, expanding and evolving. 
The key word is open source. It is an independent entity 
focused on delivering cutting-edge products and services 
to the exploding aging population. They invite everyone 
who has a stake in that mission to join us. 
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o Signature HealthCARE 
§ Website: http://ltcrevolution.com  
§ About: Signature HealthCARE has a vision to radically 

change the landscape of long-term care forever.  It’s 
more than a corporation… it’s a revolution. 
 
Signature HealthCARE is a leading provider of long-term 
care services in the Eastern and Southeastern United 
States, operating 87 communities in seven states with 
more than 14,000 employees. Signature’s organizational 
culture is founded on three pillars: Learning, Spirituality, 
and Intra-preneurship. 
 
Signature HealthCARE re-located its corporate offices 
from Palm Beach Gardens, FL, to Louisville, KY in 2010. 
 Signature is growing rapidly, acquiring new facilities and 
developing innovations and businesses to better serve the 
aging population. 

 
• Palo Alto, California: 

o Garfield Innovation Center, Kaiser Permanente 
§ Website: http://xnet.kp.org/innovationcenter/index.html  
§ About: They inspire people across all regions of Kaiser 

Permanente to imagine the future of health care and give 
them tools to create it. 

  
Innovation at Kaiser Permanente begins with an idea 
about how they might improve care and create better 
experiences for their members, clinicians and employees. 
  
Teams start the process by making sure they are solving 
the right problem. To do this they conduct field research, 
observe the systems and user needs, and assess current 
and emerging technologies. 
  
Once the problem and opportunities for change have 
been identified, Garfield Innovation Center is the ideal 
space to try out new ideas. Teams explore possibilities 
while participating in hands-on activities such as 
simulations, technology testing, prototyping, and product 
evaluations. 
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After thorough testing in a safe environment, successful 
initiatives undergo final refinement at Kaiser Permanente 
medical centers, offices, and clinics across the nation. 

  
These innovations ultimately improve their members' 
quality of care, while saving time, money, and even lives. 

 
o Xerox PARC  

§ Website: http://www.parc.com/  
§ About: PARC, a Xerox company, is in the Business of 

Breakthroughs®. Practicing open innovation, they 
provide custom R&D services, technology, expertise, best 
practices, and intellectual property to Fortune 500 and 
Global 1000 companies, startups, and government 
agencies and partners. They create new business options, 
accelerate time to market, augment internal capabilities, 
and reduce risk for their clients. 
 
Since its inception, PARC has pioneered many technology 
platforms – from the Ethernet and laser printing to the 
GUI and ubiquitous computing – and has enabled the 
creation of many industries. Incorporated as an 
independent, wholly owned subsidiary of Xerox in 2002, 
PARC today continues the physical, computer, and social 
sciences research that enables breakthroughs for their 
clients' businesses. 

 
• Rochester, Minnesota: 

o Mayo Clinic HAIL (Healthy Aging and Independent Living Lab): 
§ Website: http://www.mayo.edu/center-for-

innovation/connect/healthy-aging-and-independent-
living-lab  

§ About: In collaboration with the Robert and Arlene Kogod 
Center on Aging and Charter House, the Mayo Clinic 
Center for Innovation created the Healthy Aging and 

Independent Living (HAIL) Lab to support "aging in place" 
— helping seniors remain at home, healthy and 
independent. 

HAIL is housed in Charter House, a continuing care 
retirement community in Rochester, Minn., with more 
than 400 residents. Charter House is physically connected 
to Mayo Clinic. 
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The approximately 5,000-square-foot lab is a place for 
discussion groups, workshops, observations and other 
research activities. There are two mock-up apartments for 
in-lab experiments simulating a typical home experience. 
Each apartment has a bedroom, kitchen, den and 
bathroom. The lab also includes a room for focus groups 
and observations, an assistive technology lending library, 
a design studio, and rooms for other experiments. 

The entire HAIL Lab is equipped with the latest video 
recording technology and is able to capture activity live as 
well as digitally for review, analysis and documentation. 

"The goal of the HAIL Lab is to apply the scientific method 
in a patient-centered fashion, helping seniors live longer, 
more independent lives," says Douglas L. Wood, M.D., 
medical director of the Mayo Clinic Center for Innovation. 

 
• Saint Paul, Minnesota: 

o 3M 
§ Website: www.3m.com  
§ About: 3M is a global innovation company that never 

stops inventing. Over the years, their innovations have 
improved daily life for hundreds of millions of people all 
over the world. They have made driving at night easier, 
made buildings safer, and made consumer electronics 
lighter, less energy-intensive and less harmful to the 
environment. They even helped put a man on the moon. 
Every day at 3M, one idea always leads to the next, 
igniting momentum to make progress possible around the 
world. 

 
• San Francisco, California: 

o L'Atelier / BNP Paribas 
§ Website: http://www.atelier.net/en/about/latelier-san-

francisco  
§ About: L'Atelier is established in three major geographical 

areas that are key for innovation – the United States, 
China and Europe – so as to spot trends and 
opportunities and advise and support companies. The 
tracking unit provides its services through four 
channels: the Media section shares the results of 
L’Atelier’s monitoring work via the website, a radio 
programme and on the social media; the Events 
service organises dialogue and information exchange 
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around current innovation topics; Digital Strategy 
Advisory helps to put identified innovations into context 
for companies and specific professions; and last but not 
least L'Atelier Lab brings innovative entrepreneurs into 
contact with major corporations so that they can work 
together to invent and design new digital products and 
services. 

 
• Spartanburg, South Carolina: 

o Milliken 
§ Website: http://www.milliken.com/en-

us/Pages/default.aspx  
§ About: By combining science with design and insights, 

Milliken tackles the issues and concerns of today. Every 
day, their community of innovators is invigorated by the 
challenge of finding creative ways to enhance people's 
lives and make the world around them easier, safer, more 
sustainable and more beautiful. 
 
Milliken has long led the way for "knowledge-based" 
investment, employing over 100 PhDs, and has 
accumulated over 2,200 U.S. patents - and more than 
5,000 patents worldwide - since their founding in 1865. 
 
With 39 manufacturing facilities located in the U.S., U.K., 
Belgium, France and China, and with other sales and 
service operations throughout the Americas, Europe and 
Asia, Milliken's nearly 7,000 associates work to create 
entirely new customer experiences, build for the future 
and create products that do good for the world. 

 
• Versailles, Ohio: 

o Midmark 
§ Website: http://www.midmark.com/en-

us/Pages/default.aspx  
§ About: Midmark will be the global leader providing 

products and services for the healthcare provider, 
integrating value-added technology for efficient and 
effective patient care. 
 
They passionately want to make a positive difference in 
the practice of healthcare and in every life they touch. 
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• Tools 

§ Corporate executives everywhere are aggressively adopting 
technology for continued learning and reflection as “Learning 
Hackers”. Below, you will find suggestions of tools for continued 
self-development. You will see a variety of management training 
apps, information gathering apps, online open-source courses, 
business finance essentials through the iTunes University portal, 
podcasts, and other learning apps.  
 

§ Corkulous: An incredible idea board for iPad to collect, 
organize, and share your ideas that feel completely 
natural. 
 

§ GoodReader and / or iAnnotate: Review, edit, archive, and 
share text 
 

§ Evernote: If you keep all your notes and web clips in 
Evernote and tag religiously, you could create an Evernote 
notebook for a project. Simply give all relevant notes the 
same project identifier as a tag. The beauty of Evernote is 
that you can search all your notes from iPad and iPhone 
as well as the web or your Mac (or PC).  

§ Flipboard: Offers users an entirely original alternative to 
browsing the Web for news; its magazine-style layouts 
and breathtaking use of photos and white space show the 
way forward for digital media. 
 

§ Intersogand / or Pocket Apps: MBA Management Training 
/ and Business Essentials  
 

§ iThoughts: A mind mapping tool for the iPad. 
Mindmapping enables you to visually organize your 
thoughts, ideas and information. 

§ iTunes U: iTunes U is apowerful distribution system for 
everything from lectures to language lessons, films to 
labs, audiobooks to tours. It is an innovative way to get 
educational content into the hands of students. Examples 
include: 

• Managerial Accounting (Statement of Cash flow, 
Job-order costing, cost-volume profit 
relationships, activity-based costing, flexible 
budgets, and more). 
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• Leading Wisely (TED Conferences – Lead like the 
great conductors, How great leaders inspire action, 
The surprising science of motivation, Our loss of 
wisdom, How to use experts, etc.) 

• Corporate Communications (Example of good 
business writing, Elevator speech assessment, crisis 
communication plans, and mroe). 

• Reimagine the Designer (TED Conferences – 
Urging designers to think big, Creativity and play, 
Finding design in the details, and more) 

• Financial Strategy (The Open University) 
• Strategy, Leadership, and Entrepreneurship (IESE 

Business School, University of Nararra). 
 

§ TED Talks: TED is a nonprofit devoted to Ideas Worth 
Spreading. It started out in 1984 as a conference bringing 
together people from three worlds: Technology, 
Entertainment, Design. Since then its scope has become 
ever broader. TED conferences bring together the world's 
most fascinating thinkers and doers, who are challenged 
to give the talk of their lives (in 18 minutes or less). 
 

§ TweetDeck / Twitter: Download source of world news / 
client and competitor information 
 

§ Voice Memos: Allows users to record audio 
 

§ YouTube: YouTube allows billions of people to discover, 
watch and share originally-created videos. YouTube 
provides a forum for people to connect, inform, and 
inspire others across the globe and acts as a distribution 
platform for original content creators and advertisers 
large and small. 

§ Zite: With so much information available online today, it’s 
increasingly difficult and time-consuming to find the 
content They want. That’s where Zite comes in. Zite 
evaluates millions of new stories every day, looking at the 
type of article, its key attributes and how it is shared 
across the web. 
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INNOVATION METRICS AND MEASUREMENT  
 

• Objectives of US-Based Company’s Innovation Pillar Education  
o Attendees will become more effective innovation leaders 

through learning and engaged discussion about:  
§ Innovation vision and objectives 
§ A framework for thinking about and how to improve 

innovation 
§ The key principles of approach to innovation, including 

"purpose", "play", design, insight, science, and model 
behaviors 

§ Fostering and establishing an environment conductive to 
effective innovation incorporating both creativity and 
discipline 

§ Why strategy is important in innovation 
§ What a good innovation strategy looks like 
§ Technology platforms 
§ Frameworks to think about and manage an innovation 

portfolio 
§ "Innovation Execution" model and role of the leader in it 
§ How leading innovation changes from "insight" through 

"winning in the market" 
§ Decision points and business cases for innovation at 

various phases 
§ Tools for generating and managing "insights" 
§ Project management basics for leaders 
§ Design-driven innovation 
§ Watch-outs and the leader's role in IP management 
§ Dashboards and metrics for innovation management  
§ What each of they as leaders could and should do 

differently about innovation   
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• Blueprint of a US-Based Company’s Innovation Pillar Education 
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GLOBALLY INNOVATIVE HEALTHCARE COMPANIES 
• Global Benchmark Firms that MCL recommends research 

o Medical Centers of Innovation 
§ ARAMARK (Philadelphia, PA):ARAMARK Healthcare 

announced the launch of Just for You for patients, a 
new initiative focused on supporting healthy eating 
and good nutrition for hospital patients. The program, 
rolled out to hospitals across the U.S., is designed to 
encourage the healing process through positive food 
choices and create an environment where long-term 
health and wellness can flourish. ARAMARK 
additionally sells pre-packaged foods not only to the 
patients but to their families as well. 
(http://just4usnacks.com/about/)	   

 
§ Baffin Regional Hospital (Iqaluit, Canada): Imagine a 

hospital with food so good that locals go there to buy 
lunch: That’s the case with the home-cooked 
individually made entrées served up at the only 
hospital in the remote Canadian territory of Nunavut. 
Staff at the 34-bed facility often drives to work in 
snowmobiles…just another way this facility does things 
a little differently. 
(http://www.oyston.com/Iqaluit/hosp.htm) 
 

§ Cigna China / US Headquarters (Hartford, CT or 
Chicago, IL): Cigna & CMC Life Insurance has 
developed a unique business model by embracing a 
shared vision and set of values for the company and 
leveraging resources and scale to solidify the 
reputation of an innovative and trusted brand in the 
industry. In just under a decade, the company has 
grown into an impressive insurance operation with 
licenses to operate in nine provinces across China, 
approximately 4,000 staff and 1 million in-force 
policies. In fact, the JV Company also won the honor 
of being named China’s Best Foreign Life Insurance 
Company and ranks #1 in terms of comprehensive 
competitive capabilities among life insurance joint 
ventures in China. 
 
Cigna & CMC has maintained its rapid growth in 2012 
despite a relative slowdown in China’s fast-growing 
economy. In fact, Cigna & CMC recorded USD $238 
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million in premiums and fees year-to-date through 
9/30/2012, a 35% increase over the prior year. The 
company attributes the growth to its customer-centric 
products and services, as well as its innovative, 
diversified marketing strategies. 
(http://newsroom.cigna.com/NewsReleases/cigna---
cmc-reaches-a-milestone-of-one-million-policies-
sold-in-china.htm)  

 
§ Fresenius Medical Care (Waltham, MA): Through their 

leading network of more than 2,100 dialysis facilities in 
North America and their vascular access centers, 
laboratory, pharmacy and affiliated hospitals and 
nephrology practices, Fresenius Medical Care provides 
renal services to hundreds of thousands of people 
throughout the United States, Mexico and Canada. 
They are also the continent's top producer of dialysis 
equipment, dialyzers and related disposable products 
and a major supplier of renal pharmaceuticals. 
 
Fresenius Medical Care North America is a division of 
Fresenius Medical Care (NYSE: FMS), the world's largest 
integrated provider of products and services for 
individuals undergoing dialysis because of chronic 
kidney failure, a condition that affects more than 2.1 
million individuals worldwide. 
http://www.fmcna.com/fmcna/index.htm 
 

§ Froedtert Hospital (Milwaukee, WI): Specialty focus. 
Extraordinary expertise. Coordination. Innovation. 
Research. The standard of care at the Froedtert& The 
Medical College of Wisconsin Clinical Cancer Center. 
Winner of Best Regional Hospitals Milwaukee Metro 
Cancer from 2012-2013 by U.S. News.  
 
The clinical cancer center features the innovation Day 
Hospital for patients who need chemotherapy and 
other infused treatments. 
(http://www.froedtert.com/specialtyareas/cancercent
er/) 
 

 
§ Fuenlabrada (Madrid, Spain): Portable computers, 

networked diagnostic tools, and pneumatic chutes are 
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all part of a tree-hugger’s dream-come-true at 
Madrid’s Fuenlabrada Hospital. The paperless facility is 
the result of years of planning and input by staff, who 
receive a two-week IT course before being allowed to 
work with the innovative computerized information 
system.  	  www.madrid.org 	   
 

§ Gemelli Hospital (Rome, Italy): The intensive care unit 
at Rome’s Gemelli Hospital consists of a large 
rectangular area surrounded by a hallway. One side of 
the hallway is glass, allowing visitors to talk to patients 
as long as they like through phones, dramatically 
decreasing the risk of infection. 
(http://www.nytimes.com/1981/05/17/world/pope-is-
patient-in-an-unusual-hospital.html)  
 

§ Griffin Hospital (Derby, CT): Griffin Hospital in Derby, 
Connecticut plays soothing music and personally 
welcomes each patient. The psychiatric unit is 
furnished like someone’s house to eliminate anxiety. 
What’s more, Griffin is among a small number of 
hospitals that report quality information and patient 
satisfaction ratings on its website, via its ‘Performance 
Indicators’ section. (http://www.griffinhealth.org/) 
 

§ Hospitals in Brisbane, Australia (Brisbane, Australia): 
Hospitals in Brisbane, Australia have started to use a 
GIS (Geographic Information System-based program 
called eBeds to deal with the bottleneck of patient 
allocation and the availability of beds. This could solve 
one of the biggest problems in many hospitals: 
knowing when a bed is empty, being remade, or ready 
for the next patient. 
(http://eprints.usq.edu.au/1230/1/Youngf_paper02.pdf
)  
 

§ Johns Hopkins (Baltimore, MD): The ‘Hospital at Home’ 
program is a Johns Hopkins initiative in which eligible 
older patients in the Baltimore area are taken home by 
a multidisciplinary team that provides state-of-the-art 
care. The program targets patients with exacerbation 
of chronic obstructive pulmonary disease, congestive 
heart failure, cellulitis, or pneumonia. 
(http://www.hospitalathome.org)   
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§ Memorial Hospital and Health System (South Bend, IN): 

Phil Newbold, CEO Memorial Hospital and Health 
System in South Bend, Indiana describes innovation 
as a skill that employees must not only learn but also 
"practice, practice, practice.“ In February, Memorial 
Hospital opened, the Pheil Innovation Center, 
where organizations across the region can receive 
dedicated innovation training and education outside 
the hospital environment. 
(http://www.qualityoflife.org)  
 

§ Mercy Ships (Australia): Believe it or not, this idea has 
been in practice for 30 years. Among other things, the 
vessels acquired by Mercy Ships allow ophthalmic 
surgeons to perform free, critical eye surgeries: 90% of 
the world’s blind live in developing nations like the 
ones visited by these mobile hospitals. 
(http://www.mercyships.org.au)   
 

§ Miami Baptist Hospital (Miami, FL): The 12-bed model 
at Miami’s Baptist Hospital is ideal for anyone who’s 
ever feared getting lost in the system. A 24/7 
administrator is in charge of every doctor, nurse, and 
social worker taking care of you. Not only does this 
person serve as a mini-hospital administrator but also 
their picture and business card are prominently 
displayed for each patient. (https://baptisthealth.net)    
 

§ NSLIJ Center for Learning and Innovation (Lake 
Success, NY): North Shore-LIJ Health System includes 
16 award-winning hospitals and nearly 400 physician 
practice locations throughout New York, including 
Long Island, Manhattan, Queens and Staten Island. 
Proudly serving an area of seven million people, North 
Shore-LIJ delivers world-class services designed for 
every step of your health and wellness journey. 
 

§ Sai Hospital (Bangalore, India): At Sai hospital in 
Bangalore, India. World-class specialty treatments are 
carried out with world-class physicians, thanks to one 
add-on your might not expect: The hospital is run 
completely through private donations. All treatments – 
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each and every one – are completely free. 
(http://www.zeenews.com/news537464.html)  
 

§ Shri Krishna Hospital (Gujurat, India): India’s Shri 
Krishna Hospital in Gujarat has started accepting grain 
instead of cash from those without land and other 
disenfranchised laborers PLUS is has developed its 
own health insurance set-up for the poor. 
(http://www.medindia.net/News/Gujarat-Hospital-
Launches-Unique-Grain-Scheme-For-Poor-51858-
1.htm)  
 

§ Westchester Medical Center (Valhalla, NY): More than 
200 parents, medical professionals and community 
leaders helped create Westchester’s Maria Fareri 
Children’s Hospital. This “family-centered” facility – 
which features the world’s largest dollhouse, a sports 
arcade, a performing arts stage and a walk-through 
aquarium – sees parents as “not visitors but partners 
with the staff in the care of their children”. 
(http://www.westchestermedicalcenter.com/mfch)   
 

o Health Sector Companies 
§ Athena Health (Watertown, MA): For making it easy to 

access medical records online. Athenahealth stands 
out among the companies that are putting medical 
records online: It’s a system that doctors actually like 
to use, a critical factor in dragging healthcare into the 
Digital Age. Athenahealth’s nimble, cloud-based 
application is so attractive that more than one-third of 
its new clients had been users of other costly 
electronic systems. With its recent acquisition of 
mobile health company Epocrates, Athenahealth will 
soon be able to let doctors access patients’ records on 
the go. (www.athenahealth.com)  

 
§ Celgene (Summit, NJ): Celgene is a global 

biopharmaceutical company committed to improving 
the lives of patients worldwide. 
 
At Celgene, they seek to deliver truly innovative and 
life-changing drugs for their patients. Their mission as 
a company is to build a major global 
biopharmaceutical corporation while focusing on the 
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discovery, the development, and the 
commercialization of products for the treatment of 
cancer and other severe, immune, inflammatory 
conditions. 
 
There are more than 300 clinical trials at major 
medical centers using compounds from Celgene. 
Investigational compounds are being studied for 
patients with incurable hematological and solid tumor 
cancers, including multiple myeloma, myelodysplastic 
syndromes, chronic lymphocyte leukemia (CLL), non-
Hodgkin's lymphoma (NHL), myelofibrosis, small cell 
lung cancer and prostate cancer. (www.celgene.com)  
 

§ Dexcom (San Diego, CA): For bringing design to your 
blood-sugar monitor. Dexcomtreats medical devices 
like your favorite electronics. Its continuous glucose 
monitor (CGM)--a device that that monitors a 
diabetic’s blood-sugar level via a sensor placed under 
the skin of the abdomen--could be mistaken for a 
sleek flip cam, and helped the company increase it 
revenue 42% in the second quarter of last year. In 
October, the FDA approved its newest line, the G4 
Platinum, which offers a color LCD display, 
customizable alerts, and up to 30% better accuracy. 
(www.dexcom.com)  

 
§ D REV (San Francisco, CA): D-Rev is a non-profit 

product development company whose mission is to 
improve the health and incomes of people living on 
less than $4 per day. Four billion people around the 
world lack access to basic goods and services that 
enable them to lead healthy and fulfilling lives. D-Rev 
fills this gap by subsidizing R&D and working with a 
global network of partners to design disruptive and 
radically affordable products to improve health and 
incomes. In their delivery process, they leverage for-
profit market mechanisms to ensure economic 
sustainability and scalable impact.  

 
Most of the solutions available to these low-income 
customers are: ineffective, inappropriate, and costly. 
D-Rev delivers affordable and world-class products 
that improve the health and incomes of people living 
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on less than $4 per day. They currently work or have 
worked in India, Haiti, Nepal, Ecuador, Uganda, Kenya, 
Tanzania, Nigeria, Sri Lanka, Botswana, Bangladesh, 
and Iraq. (http://www.d-rev.org) 
 

§ Proteus Digital Health (Redwood City, CA): They are a 
community of engineers and scientists, doctors and 
designers, sons and daughters, providing individuals 
with the information they need to achieve better 
health. 
 
As a company, they believe in digital health for 
everyone everywhere. Their tools will allow people of 
all ages and cultures to power their own health, taking 
better care of themselves and each other. 
 
These days, more people have a mobile phone than 
have clean, running water. Their vision is to integrate 
medicines with this ubiquitous mobile technology to 
make healthcare more accessible, manageable and 
innovative. They believe that by providing the right 
technology to individuals who deliver and receive 
healthcare, they can build a more effective healthcare 
system with new care paradigms and new 
information-based business models. 
(www.proteusdigitalhealth.com)  
 

§ SAFARICOM (Nairobi, Kenya): Safaricom is one of the 
leading integrated communications companies in 
Africa with over 17 million subscribers. Safaricom 
provides a comprehensive range of services under one 
roof: mobile and fixed voice as well as data services on 
a variety of platforms. 

 
Safaricom, which started as a department of Kenya 
Posts & Telecommunications Corporation, the former 
monopoly operator, launched operations in 1993 
based on an analogue ETACS network and was 
upgraded to GSM in 1996 (license awarded in 1999). 
(www.safaricom.co.ke)  
 

§ SeeChange Health (Studio City, CA):  SeeChange 
Health will transform the health plan marketplace with 
innovative products and services that create consumer 
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engagement and lower health care cost. Their value-
based plans and services enable and encourage 
consumers to play an active role in the management of 
their health across their various life stages. To learn 
more about the SeeChange Health Story, watch: 
http://vimeo.com/42803796 
(http://www.seechangehealth.com)  
 

§ Sproxil (Boston, MA): For sticking it to fraudulent 
pharmaceutical sellers. Sproxilhas developed a game-
changing approach to help eliminate the fake drugs 
that kill more than 700,000 people around the world 
each year. When patients receive their medications, 
they simply scratch off a sticker label to reveal a code, 
then text it to Sproxil, which verifies its authenticity. 
Last year, the company crossed the 2-million-use 
threshold and launched a partnership with IBM to 
analyze customer data so they could discern drug-
counterfeiting patterns. Sproxil has since expanded to 
several other fields in need of product verification, 
from agricultural goods to auto parts. 
(http://www.sproxil.com)  
 

§ Teladoc (Dallas, TX): For strengthening the doctor-
patient connection. Teladoc provides medical 
consultations by phone and video, selling its services 
to insurers that want to keep members from making 
unnecessary trips to the doctor’s office. Last year, the 
company more than doubled its membership and 
launched a service to let physicians connect directly to 
their patients. A new partnership with medical 
software company HealthSpot will let Teladoc create 
private, walk-in kiosks for patient care. 
(http://www.teladoc.com/)  
 

o Corporate Innovators 
§ Apple (Palo Alto, CA): Best-in-class innovators. 

(www.apple.com)  
 

§ Eli Lilly (Indianapolis, IN): Create an open systems 
innovation process across organization / suppliers / 
customers / consumers. (http://www.lilly.com/) 
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§ GE Healthcare (Milwaukee, WI): For making an 
ultrasound for your whole body. While GE has long 
been the top seller of ultrasound devices around the 
globe, Logiq, its light and portable laptop-size 
machine, can do things most others can’t. Logiq has 
become a favorite of sports doctors -most notably 
those in the NFL and major-league baseball-by 
allowing them to peer inside an athlete’s body mere 
moments after an injury. Its latest versions can 
construct 3D versions of scans and observe needles 
inside the body during injections. 

 
§ Harley Davidson (Milwaukee, WI): For the four keys to 

the company’s transformation: transforming the 
manufacturing process to be more flexible, cost 
effective, and closer to the customer; continuing to 
invest in superior, industry-leading product 
development and design; providing a clear vision as to 
what retail should look like to offer a customized 
customer experience; and investing in information 
technology on a global basis to execute the strategy. 
(www.harley-davidson.com)  

 
§ IDEO (Palo Alto, CA): Human-centered design 

(www.ideo.com)  
 

§ IIT Design Center (Chicago, IL): Integration of science, 
technology, and design conference. 
(http://drc.id.iit.edu) 
 

§ L’Atelier BNP Paribas (San Francisco, CA): Innovation 
think tank. (http://www.atelier.net/en/authors/latelier-
san-francisco)  

 
§ MIT (Cambridge, MA): The Langer Lab 

(http://web.mit.edu/langerlab/)  
 

§ Nordstrom (Seattle, WA): Customer Service Model 
(http://shop.nordstrom.com) 

 
§ SC Johnson (Racine, WI): For open innovation 

initiatives in managing multiple brands in a family 
owned business. (www.scjohnson.com)  
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§ SKF (Sweden):  Packaging their value in services 
(www.skf.com)  

 
§ Target (Minneapolis, MN): Customer Service Model 

(www.target.com)  
 

§ Toyota (Toyota City, Japan) (Note: R&D facilities are 
located in California): Constantly reinventing their 
processes to be more and more customer centric. 
(www.toyota.com)  

 
 
 
 

 
 
 


